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X7 wesupply

WeSupply provides financial assistance to green businesses that need the funds to

fulfill large purchase orders. By providing a crypto-financing platform Wesupply's
goal is to offer business owners a loan with a shorter turnaround time and lower
interest rate based on an ethical scoring system.




RESOURCES

Inputs

2 Developers

1 Product
Designer

1 Agency
1 Founder

1 Beta company
tester

OBJECTIVE

Design an onboarding platform and CRM

PROCESS

Activities Outputs
Formulate Ul assets
application
questions A Client

Relationship

Provide a Management
feedback System
system
Design an
educational
tutorial
Develop Ul

patterns with
Material Design

Outcomes
(short-term)

Users create an
account

Users fill out the
application form
successfully

IMPACT

Outcomes
(long-term)

Increase
awareness of
crypto-lending

Have more owners
make decisions in
the interest of
sustainable
manufacturing

Improve profitability
for business
owners in the
sustainable space

Ultimate goals

Be the platform
business owners
use for all
financial
operations

Build a socially
conscious
community

Build a profitable
business

OUTCOMES

INDICATOR METRICS

Account creation

Track monthly trends

User-friendly application
process

Measure average completion time, errors, rejections, terminations and approvals

Measure the attrition rate

Track most commonly raised issues




Segment A
Business Owners

Segment B Segment C
Token Liquidity Pool
Purchasers Investors

USER RESEARCH
Segments and Personas

NAME:
Brian Cullan

AGE:
32

GENDER:
Male

LOCATION:
Downtown

FAMILY STATUS:
Married

EDUCATION:
BA in Commerce

JOB TITLE:
CEO

INDUSTRY:
Restaurant - Coffee

IN SEGMENT:
Business Owners

QUOTE
I've had to turn down opportunities because | can’t finance the purchase order.

BIO

Brian is an entrepreneur, who started a sustainable business five years ago. In his free time, Brian runs
a successful blog where he rates coffee vendors anonymously and offers subscribers a unique
membership to get coffee at a discounted rate. Brian also manages a healthy social life, is married
and plans on having a family in the future.

MOTIVATORS
Dislikes, concerns & fears (-) Likes, interests & desires (+)
e Money and covering costs e New ideas
e Finding credible partnerships e Community
e Doesn't like traditional banking e Technology
e Sustainability

GOALS

e Secure financing
e Scale business
e Develop new products

HABITS AND ROUTINES

e He takes his dog into work every day
e Blogs three times a week
e Brian enjoys checking out new cafes and coffee brands

CHALLENGES AND BARRIERS

e Struggling to get financing on time
e Can't meet the high demand
e Business is relying on a single product

VALUES

Brian is a non-traditionalist, pragmatic and is on the lower end of reactivity.




USER RESEARCH
Customer Journey Map
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Buyer sends a request for product

) Develops a relationship with a new buyer '
Emotional :

Experience Realizes there isn't enough funding

Applies to the bank for a SBA

: Loses the deal due to waiting time

Ij:j:ﬁ:;f Nurture Relationship Receive Purchase Order Loan Application Deal OQutcome

Small Business Loans

Banks typically take 60-90 days to
approve an application. Typically
there is very little transparency
through out the process.




Stages AIM

USER RESEARCH

Audience Influence Model

Target outcomes

Behavioral Design Ideas

Concentrating

e Aware of our organization's

Use a branding colour system, with a

ACQUISITION | (Aware) whitepaper and web app. modern colour hierarchy
Comprehending Understand what our app does. | Use plain and assertive language
(Informed) Understand that we provide descriptions of what we do in most
loans per purchase order. communications
CONVERSION | Desiring e Wish to get accepted quickly to | Use a chat window during onboarding
(Motivated) apply for a loan and a regularly updated dashboard to
inform them of their progress
Deciding e Decide on credibility and risk Offer information and human support
(Intent) on all questions one needs to
consider when sharing sensitive
company information
Trusting o Develop trust in our brand and Provide a live support chat window
(Confident) app throughout the application process
e Develop trust that the system is
secure Use common security techniques
used by financial institutions such as
two-step authentication
Acting e Create an account Make it easy to complete a personal
(Short-term) account
RETENTION

Maintaining
(Long-term)

e Monitor the application
progress

e Interact with client to complete
outstanding issues

Reminding user by email the status of
their application

Communicating to customer via chat




(" bata entry

ARCHITECTURE

Onboarding & CRM User Flow

v

[all Responses provided]

start_client_onboard()

Data Entry

create_response()
update_response()
add_instance()
delete_instance()
create_question_issue()
add_comment()

submit(

-
(" submitted
pass_response()
Response
create_response_issue()
sets fail
fail_response()
-

restart_client_onboard()

I. Any Responses that Passed

Sends concludi

Sends concl d message in passing

pass._ /add_
(>0 Response failed]
. Failed
Verifying fail_ -
[>0 Response terminated]
R t
[Response not passed] terminatel
pass_response()
create_response_issue()
[Response uniocked locks Response
Response not passed] [nforms Internal
update_response()
fail_response()
[Response unlocked
Response has Issue] [All Responses passed]
add_comment() pass_onboard()
Passed
[facility has been provided] accept_contract()
[ ] Doc Sent

send_pass_document()

[Link expires]

fail_response() / create_response_issue()

®




Applying
You're almost there! Click

below to continue updating

your application.

CONTINUE

Under Review

Processing your
65%
0 application can take

several days up to two

weeks.

Company & Financial Informen:

o 10 0 e
S——
DTy & partoarshig

Error Found

Number of issues found

13

VIEW ISSUES
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Untitled Document

Market

©» Competition

Company

People

Similar Slices

contiq —

Build pitches faster and smarter



4B contig

Contiqg provides enterprise sales professionals with an end-to-end Al-driven sales pitch
creation system that helps them increase their win-rates and speed up sales cycles. Contiq

uniquely provides salespeople with Al-scored winning content discovery and insights all

wrapped up in a simple pitch editor.

Dan Bowerman

B &

Advanced

British Telecom X

Decks Slides

Home

Sort by Relevance v

5 out of 832 files

Recommended decks for: British Telecom Opportunity

. British Telecom Sales Presentation o saveo s seconos aco sharewithmyteam (70 [
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A — 3 Product: vSphere Mod P
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§
Advanced

Search for a slide

Sales Person: Brian HighWatt

EI ? X:I @CopyLayout

Yet another deck 0

OUR CEO
JOHN PEN
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Yet Another Deck
Maodified: 1 week
80%®- 308 306




Research Outcomes

Customer
A A
‘ Internal

Personal / Shared

DropBox, gDrive Other Ent. Content
etc. Systems Needs
. internal
Content
Response

Sales Content
System (Savo,

: harePoi
rp. Marketing Field Marketing > a;tec ;’mt

w—_

Manual Synthesis

-

Product Marketing / : AE/SS/SE Customer

Technical Marketing

Sales Enablement

Other Sa



THE LANDSCAPE

SALES PEOPLE SPEND 60% OF THEIR TIME ON TASKS OTHER THAN SELLING DUE TO A LACK OF
AUTOMATION AND TECHNOLOGY AVAILABLE FOR THEIR DAY TO DAY TASKS. AFTER GOING

OUT INTO THE FIELD WE MAPPED OUT THE SALES ENTERPRISE PERSONA'S PAIN POINTS.

o POSITIVE TOUCH POINTS

© PAIN POINTS

I NEED TO SEARCH THE
WEB FOR RELEVANT DATA
ON MY CUSTOMER

- H

~
~
~0Q
~N
~N

I NEED TO CREATE AN
OUTLINE OF MY PITCH AND
FIND AN EXISTING DECK
THAT'S SIMILAR TO THE

~ ONE I'M CREATING

TASK ANALYSIS

RESEARCH PITCH OUTLINE

AGGREGATE SLIDES
FROM DIFFERENT DECKS,
MAKING SURE THEY'RE
UP TO DATE

I'M MISSING
INFORMATION

FOR PARTS OF MY
PRESENTATION. WHO
CAN | ASK TO HELP AND
WILL THEY BE AVAILABLE
IN A SHORT AMOUNT OF
TIME?

CURATE & CREATE

MAKE SURE IT LOOKS
GOOD AND SEND IT
TO MARKETING FOR
APPROVAL

EDIT & THEMING

7

7

PRESENT TO CLIENT AND
WRITE DOWN NOTES
WHEN I RETURN TO THE
OFFICE

PRESENT & FEEDBACK




OBJECTIVE
Cloud Integration & Pitch Creation

Pitch Performance
Measurement with Sharing

Predictive Content &
Collaboration for Pitch
Tailoring By Account

Tools / Format Silos
M Office gubem Ja

Content . Sales Enablement Content Silos - H
i t Content Al-Driven Precise
@ SharePoint D — ? . o 3 -
User ContentSlos < Learning Menegerment Silos Discovery Across Silos
wae [ e
External Silos
CRM / Email Cooe W (@

zoominfo.

w mame



THE OPPORTUNITY

WITH CONTIQ YOU CAN SEARCH EVERY DECK ACROSS EVERY INTEGRATION WITHIN YOUR
COMPANY. WITH A SMART ENGINE THAT IS POWERED WITH Al, YOU CAN FIND DECKS BASED ON
CONCEPTS, IMAGERY AND SIMILAR TOP PERFORMING DECKS TO YOUR CURRENT OPPORTUNITY.

o POSITIVE TOUCH POINTS

© PAIN POINTS

o
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3 - 72HRS FROM START TO FINISH
1- 39HRS FROM START TO FINISH

TASK ANALYSIS

RESEARCH PITCH OUTLINE CURATE & CREATE EDIT & THEMING PRESENT & FEEDBACK




Ul DESIGN

Style Guide

Navigation

Navigation

Editor Toolbar

) A 7T O 114y B I U Layout v

Colors

Brand Colors

Dark Purple Midnight Purple Bright Blue

RN | Ll

Typography

Fonts Used

San Francisco NS Text

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890



o Add Collecti

Manage Folders Remove Collection
Clients Documentation Images
Integrations =
OneDrive 1/300 decks 1 hour left @
OneDrive 1/300 decks 1 hour left @
Home Decks | Slides Search for a deck Advanced [, 3 panBowerman

Hi Chiara! Let’s build a new deck.

Start from an Start a deck Add decks
existing deck from scratch

My recent decks

Edit
Delete

Share with my team
Send a trackable link
Copy link

Present

Deck Title Deck Title Export Deck Title

od: a day ago Modified: a day ago

View deck
View analytics

Modified: a day ago Moc

My recent uploads



Home
scesd | B @ rechel icon

HiRachel! Let's build a new deck,

| Only select the foldk fi
| ‘ ers or files that
a n | You need. The more the merrier!

Start from an s
bt onied

&

Gaagle Drive
Uploag

Prort enly .ppt and poty

- AIEU

Using Contig, you can instantly find precise
slides across 1000s of Powerpoint Decks
spread across Google Drive, Dropbox or

your computer.

IF LT e

We will protect your data with the same level
security as we do for our Enterprise clients

+« HTTPS (Secure data transport) for Data Transport
* Only you can access your content
« 1SO 27001 Certified Infrastructure




Microsoft




Person Name v
Headline
School Name

‘J; >

Summary

| have hinted that | would often
Queequeg from b en tt
ship—where he would occasi

k poor
hale and the

Recent Activity
So strongly and metaphy
of my situation then, that wi
watching his motions.

y did | conceive
hile earnestly

Work Experience

. In the tumultuous business of
cutting-in and attending to a whale

There is much running backw
and forwar.

Interests

» - @ &
S )

Endorsements

User Experience « 156
@ Endorsed by Person Name 1
° Endorsed by Person Name 2
Strategy « 26

@ Endorsed by Person Name 1

Company 1 v

Press Release

m Title

| have hinted that |
Queequeg from b

@ Title

| have hinted that | ild often jerk poor
Queequeg from between the whale and the..

ild often jerk poor
etween the whale and the...

“Contiq has sped up customer proposal assembly from
an avg. of 3.5 hours to less than 30 mins. and ensured
effective reuse of our best performing content.”

Carl Albrecht, Partner, The Arnold Group

Untitled Document

> Market
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& Company
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@ Similar Slides

MacBook
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VIVA

LigB*E S T YLE & :BReA"V E L

A DIGITAL MAGAZINE FOR MILLENNIALS WHO SEEK TOP
EXPERIENCES IN TRAVEL, FASHION, FOOD AND CULTURE




Client Background

Print magazines have low traction with the younger generation who turn to apps for content.

There are 1.3 billion millennials globally of which 72% planned to have traveled in 2017.
That's approx. $1.4 billion dollars spent on travel by this age group of 25-34 year olds.

0T+
03-3464-2061 5
| NEENEEDREE s

¥
et |

' t 1 s ikl
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OBJECTIVE
Develop a brand and amass 1 Million Unique Users

PHASE 3

ESTABLISH A SENSE OF COMMUNITY

TIED BY STORIES & SHARING MEANING FUL

HAS PERSONAL SIGNIFICANCE

PLEASURABLE

MEMORABLE EXPERIENCE WORTH SHARING

PHASE 2

BUILD EMOTIONAL CONNECTION

AND GROWTH HACK CONVENIENT

WORKS AS EXPECTED

USABLE

CAN BE USED WITHOUT DIFFICULTY

PHASE 1 RELIABLE

BUILD A BRAND AND EARN TRUST IS AVAILABLE AND ACCURATE
BY ELIMINATING FRUSTRATIONS

FUNCTIONAL

WORK AS PROGRAMMED




USER RESEARCH
Competitive Analysis

1.3 BILLION MILLENNIALS GLOBALLY

72% OF MILLENNIALS PLAN TO TRAVEL IN 2017 6 O O/O

FEMALE

1.4 TRILLION DOLLARS SPENT ON TRAVEL BY MILLENNI- V I V A

CONDE NAST

TRAVEL*
LEISURE

AFAR

\2

matadornetwork



CONTENT
RICH JOURNALISM

USER RESEARCH

Persona Development

ADAPTIVE
USER MANUALLY FILTERS

ADAPTABLE
AUTOMATIC PERSONALIZATION

Ul
EXPERIENTIAL/IMAGE FOCUS



USER RESEARCH
Brand Development

BE ON THE PULSE BE SIMPLE BUT FOCUSED HAVE CONVICTION

BE WITTY & SARCASTIC CREATE A SENSE OF BE CONVENIENT
ADVENTURE & A TASTE
FOR THE
UNCONVENTIONAL



USER RESEARCH
Customer Journey

FLIPBOARD PARTNERS
SOCIAL MEDIA

SCANABLE LAYOUT

SEARCHABLE CONTENT
FB AD PROMOTION MONTHLY CONTESTS

FB GROUP INTERACTIVE FEATURES

NOTIFICATIONS SOCIAL MEDIA FOLLOW
AFFILIATE LINK PURCHASE

PAGE VIEWS & TIME ON PAGE

CURATED CONTENT
NEWSLETTER PROMOS

LIVE THE BRAND, PRIZES SHARING



USER FLOW AND WIREFRAMES

Website & CMS
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USER TESTING

Key Findings

AD Revenue Page Views Related Articles

24 Hours in Bangkok: What
Every Twenty-Something
Should Actually Dg

g Rebecca Shapiro

7 Destinations for Beating
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Emotion

< .5 =not likely present
> .5 = likely present
> .75 = very likely present

anger |1
Disgust |
Fear |
Joy

Sadness .

USER TESTING
Machine Learning

YL
~

7Y
lé,

v
| Watson
Tone Analyzer & Rapid Eye Movement Studies

“It’s pretty much every twenty-
something’s dream to quit their day
job and make the travel blogging side
hustle a full-time gig.”’

“Every twenty-something wants to
— quit their day job and make the travel
blogging side hustle a full-time gig”’

Language Style

<.5 =not likely present
> .5 = likely present
> .75 = very likely present

Social Tendencies

< .5 = not likely present
> .5 = likely present
> .75 = very likely present

Emotion

< .5 =not likely present
> .5 = likely present
> .75 = very likely present

Language Style

< .5 = not likely present
> .5 = likely present
> .75 = very likely present

Social Tendencies

< .5 =not likely present
> .5 = likely present
> .75 = very likely present

0.06 0.12 .
The Analytical E&ggm Openness I SQ?E(EW Anger . UNLIKELY Analytical SQE,EELV Openness |
0.04 q 0.06

. 0.00 s 0.03 Disgust 3 0.66 )
UNLIKELY Confident Mgy Conscientiousness I Ty I UNLIKELY Confident _ Ty Conscientiousness .
0.03 Fear I 0.04
0.77 0.67
VERY LIKELY 0.23 Joy LIKELY

Agreeableness . Ty Agreeableness -

0.13 017
UNLIKELY 0.52 Sadness - UNLIKELY

Emotional Range -

LIKELY

—

Emotional Range _

0.03
UNLIKELY

0.15
UNLIKELY

0.29
UNLIKELY

0.26
UNLIKELY

0.75
VERY LIKELY



USER TESTING
Machine Learning

'BM Watson

Taxanomy

B, . IS :
rom the TS Jo rum (Fly From the US to Scandinavia From

Why not, e Spring in Oslo? Why not.
VIVALIFESTYLEANDTRAVEL.COM VIVALIFESTYLEANDTRAVEL.COM

MIVA ey Ehiinra Balind | Logoui

Frort e Image




USER TESTING
Updated Customer Journey

FB GROUP
FB AD PROMOTION

ACTIVITIES
HOTEL

CLOTHING

INTERACTIVE FEATURES

" VIVA Lifestyle & Travel

From craters to epic night skies.

" VIVA Lifestyle & Travel
Fricay at 1:38 PM - @

CURATED CONTENT

18 volcanic islands, 1 unique destination.

B

—

PAGE VIEWS & TIME ON PAGE
SHARING

SHOP
BOOK



24 Hours in Bangkok: What
Every Twenty-Something
Should Actually Do

g Rebecca Shapiro

- 7 Destinations for Beating

=~ The Heat in LA . ]
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PICCay 8 o Fly to Europe for the Amsterdam is Opening 16 Instagrams That Will 7 Hidden Museums in
Weekend for 68 Europo's First Al Convince You to Vist Paris Cooler than the
Avocado Restaurant Santorini Louvre




NEXT STEPS

iIOS App Experience

user loginflogout

olls
password P I articlesivideo/audio —
acebool video ) is foature needs to
reviews social it product/individual reviews BelUeedtete sy
username change quiz results platforms er quiz results
) google+ -
profile picture product reviewivideos poll resul
Jaricles
demographics
Users can "like” an item
el reorocti theart ioon)
googles, wittr, nstagram
pinteres etc
articlesnideo/audio
product/individual reviews
quiz recults Getting Started Open App
charts

LOGIN FLOW

Getting Started

(Last page)

et's begin Web-based FB
or Login Auth
Let's begin
v Consider: new vs. returning user;
overwrite onboarding results?
> O
i . Login
Sign up via Facebook (for existing users)
Example: user
uninstalls and
reinstalls app
AMepyy,
AT,
TR 16 14, ”5
-

This includes

and music

Cancel

Y
oardjn
L g <
No completeg” ¥
2

Yes
A4

Also: scenario where user has removed app
Feed Feed Loading permission from Facebook website settings

Edit Edit Permissions Cancel
Back




NEXT STEPS

iIOS App Experience

sibyl stats

facebook info -age
gets pulled - gender
- location
analytics profile is lifted +language
icsp * interests surveys get
survey A * usage updated
- demographics - shares
Is gender - categories
and d.o.b. R p—
EVEELI quizzes get
updated
er ot Fnatert sibyl relevany database e et
pulls data generated
survey B products get
- categories only searches keywords updated
- medium type

at this point in time

updates sibyl relevancy database articles get
profile monitors behaviour updated

User Interactions/Behaviour Model

- like products/articles

- time on an article/product

- dislike of an article (?)

- comment on an article/product/poliresult
* ratings

* quiz activity (time and peints)

* surveys (time)

« sharing product/article/poll result

- popularity




NETFLIX PICK OF THE DAY:
TRUE DETECTIVE

o

THE WEEKEND
CONCERT

Josh Munn
Wednesday, 5:15 PM
San Francisco
Cloudy, 72°

Foodie, Techie, Action
Movies, Drama TV Shows,
Steaks, Salads, Craft Beer,
Hockey, Baseball, Plays
Soccer, Sports Cars, Indie
Bands, Electronic Music...

80 bpm



Additional Work

Jostle — Junior Interaction Designer

Streamline International — Freelance Product Designer






Client Background

Departments are siloed and information is difficult to access.

Employee engagement is low and new arrivals take a while to onboard.

Projects and events get lost under a list of unread email.




Design

EVENTS

DISCUSSIONS®

PEOPLE

LIBRARY

TEAMS

' [0] 34

Add New v

Manage v
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Shout-Dut Fri,Nov6 3¢

@Deborah and @5tephanie for a great
marketing presentation this afternoon.

@ 12

Debor... Stepha.,
H0C0

Noah Healy Fri,Nové 3¢

Out of the office on Friday, catch me on my
cell!

A0 0

Shout-Out Mon, Sep 28 3%

Just closed WD on a 3-year deal! Thanks to
the @US Operations Team for helping me
make this happen!

0% 2

Justin Alm

On duty @ home for the balance of the
day. Easy to reach.

Mon, Sep 28 3%

00

10
11}
ﬁ

a Noah Healy, Aug 30 2015

Your culture is about
how you treat people

E.: Brad Palmer, Dec 2 2015

@2 [Jo Qo

Our new location in
San Fransisco

-

New CEO Blog

Coldwell Banker
Talks About Their...

coLbDweLL
BANKER O

RESIDENTIAL BROKERAGE

@ Justin Alm, Sep 15 2015
8"

e LT N3

Production tour

@ Justin Alm, Aug 29 2015
o

&4 |1 O

Our Multi-device
Customers

Q

Is city leadership
different from...

Y

0 Noah Healy, Sep 14
@5 [ 11

S L 1

LEADERS
CONVER

Meet our new
Success Rep, Jenr

@ Justin Alm, Aug 28 2
‘.

@5 [Jo QP2

A new distributio
deal to celebrate

=

Lg

ACTIVITY +

SHOUT-QUT Fri, Nové X

@Deborah and @Stephanie for a great
marketing presentation this afternoon.

Noah Debor... Steph..

<

MNoah Healy Fri Nové X
Qut of the office on Friday, catch me on my cell!

<

SHOUT-OUT Mon, Sep 28 X

Just closed WD on a 3-year deal! Thanks to the
@US Operations Team for helping me make
this happen!

Westel
Digital




Start Discussion

Send Email

O\ Y Filter

WA
| Seattle
| People with no Location

Org Units
LAl

| Council Committees
Development
Fernando's Team

Financial Services

~HR

Mobile

Mobile Strategy

~R&D

| Sales

“Excellent presentation by Janet
i Wellington. Cool story on customer
'BRIAN sueLtey  integration & user adoption.”

9 <

llJ

Would you consider using a tablet at work?

7 Contnbutors have voted. Poll expires April 29. 2012,

" Vote now
BIRTHDAYS
JUL
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Hh)“ﬁ Mk Lutt BRIAN T.I\MMY
22 H fh e
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LIBRARY
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MORE

Preview

Canada Regulations

Construction Resources

Employee Information

> Benefits (1)

# Handbook (1)

» Policies (2)

> Procedures (2]

Health & Safety

Hurman Resourdes

Sales & Marketing

Uncategorized

Open

Download

Description

A LIBRARY Volume brings
together content on a specific
topic that is current and well
curated.

Volume Librarians

G“ Justin Alm
& Brad Palmer

Flease email il you see an opporiunity o
impreve this Volume.

Velume Visibility
This Volume is visible 1o everyone.

Jostle Quick Tour.mpd

MP4 Video
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Tips & Tricks

7 items

Jostle Expense Form.xis

MS Exce

Using Web Links in LIBRARY

Weblink



Streamline International
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Here are your latest reports Customer v Last 7 days v
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User History Orders = (el ine

Do

¢ Create a New Order

]

Revenue Orders 10
Overdue G G_I + Add another order
450
Unresolved b
$15.35 fa Download Form (£? Attach Consent Forms for Batch
$15.35

Order 123456789

Average Price of Order

Make information the
same for all orders

Type Select

Date of Birth Select date

Social Security Number Enter number

Jurisdictions  Select one or more

Address Enter address

Expertise Required Select number of years

Notes Enter additional notes here

Promo Cede Enter promotional code

Balance: $0.00 USD

Total: $0.00 USD
Select Payment




Stracghtline . Hello, Annat

Ticket 1234 Email Me a Copy End Chat

G

Assigned to  Anna

Status In Progress

Tags Enter one or more

®

Hello, Anna!

Hi &nna,

o

My name Is Simon. How may | help you?

Profile Settings
FullName Anna Von Dusen

Email Address anna@sli.com

o

[

Enter a reply... Company Straight Line
Phone Number 604-222-9890

Address 126 W.Hastings, Vancouver, ¥60 B3R

Location Canada

Add A New Credit Card Subscription  $0.00 USD Reset Password

Conset Form
First Name Enter first name

&2 [File Name]
Last Name Enter last name

Credit Number Enter number m Remove

Expiry Month Year
Pin CvC*

Same address
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